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Introduction
The Methods of Marketing have changed and improved e-marketing is the product of the

meeting between modern communication technologics and the age-old marketing principals
That human have always applied .

What is e-marketing?

E- Marketing is also referred to as Internet Marketing (1 - Marketing) on line Marketing or
web-marketing E-marketing(Electronic) refers to the use of the intemet { -mail) and digital
media (wireless, mobile, cable, satellite) capabilities to help scll your goods or services [
Marketing means using digital technologies to help scll your goods and services.these
Technologies are a valuable complement to traditional marketing methods whatever the size
of your business model.

Nature

mm@wmf means business now have a truly global reach while traditional

dia costs limit this kind of rich to huge multinationals, e-marketing open up new avenges
for Smaller businesses, on a much smaller to access potential consumers from all over the
world .

Scope

E-marketing allows marketing to reach consumers in a wide range of ways cnables them to
offer a wide range of products,e-marketing includes among other things, information
management, public relations, customer service and sales. With the range of new
technologies. Becoming available all the time this scope can onlv grow |

Online e-courses search, mobile .web marketing as wall as general E-marketing over
10.000 marketing professionals and student from over 45 countries have a taken our onling
course and online turnover is 22000 crrs by CLSA world wide intemel user are

2.095.006.005.

Country Wise %

Koria 76.00 Germany 35.00

USA 74.70 Russia 27.00 ]
Japan 73.80 China 22.40 )

France 66.00 , India 07.10




Rank Company
Vodatone

Airtel bhartj
Hindustan unilever
Cadbury
Coco-cola

¢

Sony

MMO\M&-“NH

Objective

9
1) Sell products and service
2) Serve cusiomer
3) Communicate
4) Low cost

11) Retune on investment

12) Imimediate Action
Disadvaats

1) No replacement

2) Out dated information
3) Unethical practices
1) Transparency

5) cost of hardware
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5] Gommmm&w
2) Cultural issues
3)  Luck of technical infras
4 ﬁnmpﬂmm &e&mds
5) (mﬁnm worries

i

ii. WWMM

iii.  Credit card fraud and usage

6) cyber crime
7) Eleetricity

~Conclusion
Today, E-Marketing saves time, labour and money. Now a days, E-

mmmmm modem economy. So the use of E-Marketing takes the

fast growth among thomm The average online shopping of our country is
‘Rs.6000/- per head. In compare to other developing countries, this ratio is very less. So there

should be an increase in this ratio.
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