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ELECTRONIC COMMERCE AND PAYMENT SYSTEMS

Pref. Smt. Purkar 8. N.,
Head Dept. of Commerce.
Arts, Science & Commerce College, Ozar Mig.

E-commerce changes thé basic methodologies and strategies used for modern business. It
the barriers of distance, time, cost and 34T ‘Guality of Management. distribution delivery.
g, marketing, trading godds and commeoditics and rendering services. In changes the

ship between the customers and producers. suppliers and partners, the storage providers and

tors and the bankers and traders / consumers. It calls for a strategic change in organizational

s to take advantage of globalization, unmiversal access, unified currency demands and U

pment of skill, and talents; Its success depends on innovation and a positive response system. 1

aration of technology . capital and information access across national boundaries. time and

icrs. The human capital assumes importance in a country's competitiveness and the ability

knowledge and usés‘_of latowledge creativity for better product d;:"s'tgn, reducing cycle time
design, new products and services to be launched just in time. This makes the whole world a
bal village demanding collaboration, partnership and realignment of work forces.

mportance of E-commerce: “ A

E-cmnmcrcc,ﬁautiml% 1o be the d.f-ii-’éiiﬁ _fQ;Té‘CS towards, cconomic and social growth .

- worldwide espeais ﬁy for developing ee@picsﬁy ,reducing,-cnsbﬁrﬁm?and.}di{agpuc and increasing .

— 1L i ] L L KR !.l'_ ¥ Rk ET 3

efficiency, escommerce gﬁh ortant. tool foridevelopment. Dé%;glo&gg "t:quni%i&s stand a better
b FES

i F—
chance of sharmgin e-commerce benefits. Wi

¢ Boundary less (global location) e-commerce can be dealt globally as no spe't‘:i'f'ltc boundary is
required. It enables all the companies to expand them to global level,

* Time saving — It saves time and transportation. Because there 15 no need to go anywhere
physically.

» No time constraints — It can be used any where any time as there is no time constraints.

* Pricc comparison — Helps consumers to compare price and product cffectively and - %
efficiently. e

»  Direct communication with consumer — social networking sites, online advertising networks

can be mediums to buzz about online store.

Improved customer interaction — Quick feed back and comment forms are main features (o
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teract with customers.

* Fasy arrangement of products — Products can be arranged in the shelves within minutes. With
online store it is quite easy.

e Faster buying procedure E-commerce means better and quick customer services,

* No physical company setup — Physical company set up 1s not required.

* Easy transactions ~ Financial transactions through electronic fund transfer are very fast and
can be done from any part of the world,

‘ * Low operating cost — It can be started and continued with low investment.
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I:l{.umaxr paymum is mtcgpqslﬁpu -aieclrom:; commerce. EILctnme payment is

U financial anﬁﬁhg,g that t#« p]ﬂi«fg on-lint be éen buyers and selfers. The ¢ centwﬁ oF this exchange
is some form" of digital financial instrument, such as encrypted credit card uum[ﬁer\. electronic
checks or digital cash. -

s Increasing on-line commerce.

* Reduced operational and processing costs.

* Decreasing technology costs.
Objectives : .

The objectives of E-commerce is to develop small set of payment methods that are wfth:ly

used by consumers and widely accepted by merchants and banks Many payment innovations aim at
mimimizing banking costs such as reserve requirements, speeding up check clearing and minimising
frauck. Innovations 1s E-commerce aim to affect the way consumers deal with payments and in the

right direction ol a real time electronic transmission, clearing and settlement system. Innovations

.@e’*ﬁ%;sﬁsq ST
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Ficctwmq. credit card and expiration data can be prevented from dhburse to the merchants
The electronic credit system can be designed to obtain instant payments to the mes -chants from credit

card sales. Smart cards are credit cards (hat can be carried in a wallet

Banking Network -
There is a bank that processes the on-line financial transactions for the given merchant. Th:

bank maintains the accounts for the merchant’s authorities and processes the payments. The:

merchant’s bank also maintains a link with the cp%%%‘p#cr.'s bank for verifying the transactions.

.
Security schemes in E-commerce system:

F_commerce business transactions are the security issue that exists in two aspects are the

security of information and security of the system. The security of information can be tempering
with and loss information, denial and forgery information etc. the security problems of system ma\f‘
be hacking, damaging of system with virus activities and so on. i

Now a days , new virus rapidly increasing due to internet technology. These viruses thn.cl!y*
transmit in the networks that result in the big cconomic loss. Today, computer systems, linked byi
global networks face a variety of sccurity threats that result in significant information and linani:ial;
losses. Threats vary considerably from thrcats to system availability from malicious hackers
attempting to crash a system of data or-transaction integrity treats. -

Conclusion : N : '-f} =Y . .”E

it

E-co 1(:0 18 b mﬁllx ‘reIdtLd ‘fb o1 @plmimnaf cﬂf}m ;zgufq;zuu,*ww ination, product -
prices and étéhwmicf‘l‘c‘]amd dala and overall the country, Current thmkm:?éghe subject of
mformauﬂn system security is that systems must provide services that address t]‘llLdt\ Thm. are six |
major services that have been identified. These are confidentiality, integrity, non- repmauon, '
authentication, access control and availability. The recent ycars have been witness to a nuinber -
attacks. The most widely publicized threats have been from intruders and viruses. In fact sales
firewalls and anti-viruses solutions represent the largest segments of the sccurity business in
general market. Malicious .softwarc, in particular viruses, represents a major threat. In saying
there are multiple security strategies which any E-commerce provider can instigat® to red

attack risk and compromise significantly.
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The state of E-commerce security http:/ww

asu Deva Valume — 2 PP 465(-499,

A good introduction to computer security, pflecger, chargles. P, security in computing,

second Edition, Prentice — Hall, Inc, 1996.
w.nuewsfactor.com/perl/story/ 19462 hunl.

 Zwass, ‘structure and macro-level impacts of clectronic commerce; from technological

infrastructure 10 electronic market placs:
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